Master Class Ep. 147 | | "Pharmaceutical
Digital HR and Marketing Analysis"| |
Tuesday, February 02, 2026, 10.00 AM -
01:00 PMIST

(Offline)

From: IIHMRU President Office
presidentoffice@iihmr.edu.in

To: Apurv Kumar apurv.pm17@iihmr.in
Sent: Monday, February 2 at 9:00 AM

Dear Tupe Mansi Jitendra,

Greetings for the day.

Hope this email finds you in great health.

ITHMR University takes the lead to organize a series of
Master Classes specially curated for the students to enlighten
and share insights on issues and initiatives of current interest.
The University is conducting a session on February 02,
2026~ from 10.00 AM — 01:00 PM IST (Offline).

The masterclass will help students to understand

“Pharmaceutical Digital HR and Marketing Analysis”.

Title — “Pharmaceutical Digital HR and Marketing
Analysis”

Guest Speaker: Dr. Rishu Roy, Consultant and Instructor,
Digital HR and Marketing, Indore

Moderator: Dr. Sudhinder Singh Chowhan, Associate
Professor, School of Pharmaceutical Management, [IHMR

University, Jaipur

Student Coordinator —1. Apurv Kumar, Batch: MBA
PM-17


mailto:presidentoffice@iihmr.edu.in

2. Amisha Sharma, Batch:
MBAPM-17

Date: Monday, February 02, 2026

Time: 10.00 AM —01:00 PM IST
Mode: Offline

The Session will be of Approx 165 minutes followed by 15-

minute question-answer session (3 Hours duration). The

target audience will be MBA PM 15! Year students along
with Faculties and Team Members of Placements & Alumni

Relations.

Thanks and Regards

President Office
| THMRUSE
A:ITHMR University | 1, Prabhu Dayal Marg,
Near Sanganer Airport | Jaipur — 302029

@ o o o E: presidentoffice@iihmr.edu.in | W: www.iihmr.edu.in

P: +91 141 3924700 (737)



https://apc01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.iihmr.edu.in%2F&data=05%7C02%7C%7C983fdaf28d924ba5c49f08de6239c0a2%7C799aab1e0b80470e8729d3743802eb20%7C0%7C0%7C639056197347099043%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=bPHSfGAM74oMU%2B1hd3exO9%2BevgBdPPsAyh8YtNdCDI0%3D&reserved=0
mailto:presidentoffice@iihmr.edu.in
https://apc01.safelinks.protection.outlook.com/?url=http%3A%2F%2Fwww.iihmr.edu.in%2F&data=05%7C02%7C%7C983fdaf28d924ba5c49f08de6239c0a2%7C799aab1e0b80470e8729d3743802eb20%7C0%7C0%7C639056197347265944%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=0BNf4jFzIfyE2MgCvmyDhQ7cATY%2BTTb46aWr9PyU0RY%3D&reserved=0
https://apc01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.instagram.com%2Fiihmruniversity%2F&data=05%7C02%7C%7C983fdaf28d924ba5c49f08de6239c0a2%7C799aab1e0b80470e8729d3743802eb20%7C0%7C0%7C639056197347244438%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=FvzbGFNsr3ZxLNqgBotif8Qp9Y9X3l11Os0C1Rkt%2Bs0%3D&reserved=0
https://apc01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.linkedin.com%2Fcompany%2Fiihmruniversity&data=05%7C02%7C%7C983fdaf28d924ba5c49f08de6239c0a2%7C799aab1e0b80470e8729d3743802eb20%7C0%7C0%7C639056197347142513%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=zRZYECMzgTsdGK4XtEEtLaAbCvvFukgAvsQQLsT%2Bfy0%3D&reserved=0
https://apc01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.facebook.com%2FIIHMRUniversityJaipur&data=05%7C02%7C%7C983fdaf28d924ba5c49f08de6239c0a2%7C799aab1e0b80470e8729d3743802eb20%7C0%7C0%7C639056197347178166%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=L5VG8r%2FaNeU9ChQ6Xb%2B9aENv%2FjyECgLNvr3WgeoJDCQ%3D&reserved=0
https://apc01.safelinks.protection.outlook.com/?url=https%3A%2F%2Ftwitter.com%2Fiihmruniversity&data=05%7C02%7C%7C983fdaf28d924ba5c49f08de6239c0a2%7C799aab1e0b80470e8729d3743802eb20%7C0%7C0%7C639056197347202230%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=7ETapqMOVrUASgybr8WkKKHl0WNRVLM135eGbvkrnII%3D&reserved=0
https://apc01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.youtube.com%2Fuser%2Fiihmrblog&data=05%7C02%7C%7C983fdaf28d924ba5c49f08de6239c0a2%7C799aab1e0b80470e8729d3743802eb20%7C0%7C0%7C639056197347223539%7CUnknown%7CTWFpbGZsb3d8eyJFbXB0eU1hcGkiOnRydWUsIlYiOiIwLjAuMDAwMCIsIlAiOiJXaW4zMiIsIkFOIjoiTWFpbCIsIldUIjoyfQ%3D%3D%7C0%7C%7C%7C&sdata=UNI720PvpXonnyhX4pvxEe9LeK0hTGPwqYCwxqqME2A%3D&reserved=0

ITHMR UNIVERSITY, JAIPUR
EVENT OUTCOME REPORT
“Master Class Episode 147”

“Master Class Episode 147”

TOPIC: “Pharmaceutical Digital HR and Marketing Analysis”

DATE: February 02, 2026, (10:00 a.m. to 1:00 p.m.)

VENUE: [IHMR University, Jaipur (OFFLINE MODE)

SPEAKER: Dr. Rishu Roy, Consultant and Instructor, Digital HR and Marketing, Indore

NUMBER OF PARTICIPANTS: 122 Students

INTRODUCTION: The Master Class 147 session titled “Pharmaceutical Digital HR and Marketing
Analysis” was held on February 02, 2026, at IHMR University in offline mode. The session was moderated
by Dr. Sudhinder Singh Chowhan, Associate Professor, School of Pharmaceutical Management,
ITHMR University, Jaipur.The guest speaker Dr. Rishu Roy, Consultant and Instructor, Digital HR and
Marketing, Indore.

OBJECTIVE: A master class on Pharmaceutical Digital HR and Marketing Analysis was conducted to
provide students with industry-oriented insights into the evolving landscape of pharma marketing. The
session focused on how digital transformation, analytics, and artificial intelligence are reshaping regulatory
affairs, marketing strategies, and decision-making in the pharmaceutical industry. The master class
successfully bridged theoretical concepts with real-world applications.

Salient Novel Points Covered

1. In this master class we covered Foundations of Pharmaceutical Digital Marketing The session began
with an overview of the foundations of pharmaceutical digital marketing. Emphasis was placed on the
importance of regulatory affairs (RA) bodies and frameworks, which govern ethical and compliant
communication in pharma marketing. The discussion highlighted the paradigm shift from traditional RA
processes to electronic Regulatory Affairs (e-RA) and paperless systems, improving efficiency, accuracy,
and compliance.

2. The role of advanced technologies such as Generative Al platforms (e.g., IBM Watson) was introduced,
demonstrating how Al supports data interpretation, decision-making, and strategic planning in
pharmaceutical marketing and regulatory processes.

3. Digital vs Traditional Marketing in Pharma - A comparison between digital and traditional marketing
approaches was discussed. Traditional marketing relies heavily on field force, print media, and personal
selling, while digital marketing emphasizes online engagement, analytics, and personalized communication.

4. The concept of D/B (Digital & Brand) integration was highlighted, stressing the need to seamlessly
integrate digital strategies with traditional brand-building efforts to maximize reach and impact.




Analytics and Digital Quotient (DQ) - The master class covered the types of analytics used in
pharmaceutical marketing: Descriptive analytics — understanding what has happened, Predictive analytics —
forecasting future trends, Prescriptive analytics — recommending actions for optimal outcomes.

5. The concept of Digital Quotient (DQ) was introduced as a measure of an organization’s digital maturity,
digital skills, and ability to leverage technology effectively in marketing and decision-making.

SEM vs SOM - The difference between SEM (Search Engine Marketing) and SOM (Share of Market) was
explained, highlighting how digital visibility contributes to overall market share.

The 4M’s of marketing - Manpower, Money, Machine, and Material—were discussed with an emphasis on
their seamless integration in digital marketing strategies to ensure efficiency, scalability, and consistency in
campaign execution.

Role of Al in Regulatory Affairs - The application of Artificial Intelligence in Regulatory Affairs (RA) was
a key focus area. Al tools assist in: Clinical trials management, Drug approval processes, Data analysis and
documentation.

6. The use of statistical approaches such as the Yamane formula and marginal error method was briefly
discussed in the context of research design, sampling, and data accuracy.

Q&A and Interactive Session: The session concluded with an engaging and interactive Q&A segment, during
which students actively participated by raising questions related to the practical application of Pharmaceutical
Digital HR and Marketing Analysis.

Conclusion: The master class provided valuable insights into the intersection of digital marketing,
analytics, Al, and regulatory affairs in the pharmaceutical industry. It emphasized the importance of data-
driven strategies, regulatory compliance, and digital transformation. Overall, the session enhanced students’
understanding of modern pharmaceutical marketing practices and prepared them to adapt to the rapidly
evolving digital healthcare ecosystem.
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